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http://www.hinfelaarpr.com/test.php?lang=nl

1. Consistent Messaging
2. Media Strategy
3. Tactics & Techniques



1. Consistent Messaging

Needed fomediapr:
- Position statement, elevator pitch
- Contextual information backgrounders

- Press release / Q&A
- Pitch memo for mediutreach



2. Media Strategy

Key moments
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Key
initiatives,
public
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SEA, online buzz,
database-vorming

Ibig Bang ntroducties1
woor
Consumenten-media:
snelle media, innovatie,
business, patienten J zorg

Pilot-PR

Introducties2 voor
Consumenten-
media: long leads,
medical need,
human interast




Tweek your news...

Multi-dimensional
Topical
Personal

www.hinfelaarPR.com/freepubtest

10

Free Publicity Test

|5 your product or revolutionary development “newsworthy™? Undoubtedly it is, but that is still no guarantee
Hinfelaar PR Consultancy's Free Publicity Test &,
On ascale of 110 10, indicate where you are in the range from complete disagreement (1) to complete agr

Question 1

Question 2

Question 3

Question 4

Question 5

Question G

Question 7

Question 8

Question 9

There are at least two well known, Dutch, independent, recognised, pramineni
press about it. They are available in the weeks before, during and after the per

[fill in @ number between 1 and 10; 1 means you disagree completely, 10 mea

There are umbrella organisations, special interest organisations or patient as
gladly give glowing testimonials about the development. [a number between 1

There are customers [ patients in the Metherlands who have had positive expe
leastthree individuals are available and willing to talk with the media from an i

There is visual material available (diagrams, illustrations, animations) in the fi
free of rayalties) to illustrate the news.

If (scientific) articles are due to appear in authoritative journals, offprints or cop
weeks before the scheduled date of the official publication.

Mo comparable development has been in the news yet, during the past vear.

Afact sheetis available, with statistics on the market / disease / circumstance
research reports demanstrating the importance, statistics on the numbers of g
development of the disease orthe topic).

This news is expected to be controversial or the news is at least a break away
ar how they act with respectto it

The news is of vital importance to the consumers or patients it concerns.



http://www.hinfelaarpr.com/freepubtest

Managing Messaging in the Media

Publicity Re-Ly Dablgatran, the Netherlands
Fraliminary repaort, last updated: 16 September 20049, N in final wersion fitles on every page!
Date of lssus  Madla this Target group  Publication title Core massages” Umwanted m** Total Other  Madla FEmeca  Circulatlom Coverage Totl
[ = ThSsN & [ 7 [ & [ o o 8] c o] E B Message(s) valug v soverage
Consumar Wm o
0
0
Patlemt magazines 0
Trade journal
Daiy's 3.095.950 2.117.000
31-08-00| Telegrasf (front page) General public  |Mew medicine: put a hold on strokes 1 1] opof O 1f 1) 1 O of oo of 0) @ O © 5 £ 14.1808) &€ 42.587 703.584) 2.148.000
31-08-00|Algemesn Dagblad (front page) General public  |Medicine decreases strokes il 0 opof o 1f 1) of 1] of ojof of o) of O © 4 Ed.424] E13.272 463.764| 1.535.000
31-08-00|Volkekrant (front and 3rd page) Gieneral public  |Mew medicine: less strokes 1 1] opof O 1f 1) 1 1] 0f ojo-1f o) of oy @ 5 E2346 E€7.038 2r2.pa4 B18.000
31-08-00| Trouw (page B) General public  |Mew medicine can decrease number of strokes i 1] opof of 1f 1 1 1] of op of of o ©of 0o 1 5 E3.2B0[ &9.840 3200000 320.000
31-08-00|Meiro (page 29) Gieneral public  |Mew medicine can decrease number of strokes 1 1] 0)of O @f 1) of O of oo of ¢y o Oy @ 3 £ 14.800) € 44.400 414,721 1.228.000
31-08-09|Spits General public  |Mew stroke treatment, Medicine Dabigatran i 1) ofof o A 1 1| 1] of o of of o ©f o -1 [ E258B[ €7.703 421 BEH|  1.696.000
decreases chances of stroke and bleeding
01-08-09|NRC Handelsblad General public  |Mew Medicine decreases deaths in unstable i 1) ol of of A 1 of o of o o of-1] of 0o @ 3|higher risc €0 220,285 554000
heartbeat of heart
stiack
02-09-09|Volkskrant (pages 11) General public  |Letter to the editor: quick availability needad 1 O 0] @ 0O @ 1] 1] of of of O/ -1] o) of O 2 E1.4B0f E£4.430 272 884 B18.000
02-09-09|Stentor (page?) General public  |Deventer frend-setter medicine research 1 1) of o 1 1) 1) 1] 1| of of-1]-1] ¥ of -1 © 4|saves costs
thromboss
service
MORE TO ADD FROM REGIONAL
DAILIES!! T.B.C.
1.000.000
30-zug|Radio 1 Journaal 12.00 AM i O 1 1yofof 1] ff 1fof of ofofof ofof O 5 350.000
General public 0 150.000
General public [ 500000
0
E.707.000
General public 1 1 opop o 1) 1 1 1] of ofofof ofof of 0 B 1.030.000
|[Nederland 1/NCS Journaal BOOFM [General public 1ol 9 1] 9f 1f 1] of of of-1f of of of 0 B 2 .57 6.000)
Gieneral public 0 &7 5.000
General public 1ol ol o 1 9f 1] 1] of ofof of ofof of 0 B 158.000
Gieneral public 0 50:3.000
30-B|ATLAT. 20 news 7.20 PM General public 1o A A A 1 1] of of of-1f of of of 0 7 B85.000
30-B|ATL4/1ate news 11.57 FM Gieneral public — 0 175.000]
0
Wabsies & i E53.316
30-08-09| hitp'Arswrw_brabantsdaghlad_nlf General public |Mew medicine can decrease number of strokes 1 1) 0|2 0O 1] 1) 1] of of o{ 0 O] 0| of of © 5
30-08-09| http'frsrw_dag.nk binnenland’ medicijn-kan- General public  |Medicine can decreass number of sirokes 1 1) ol o O 1) 1) 1] of of of O O o of of o 5
beroeries-verlagen-306091




STANDARDIZED CLIENT SATISFACTION
Measurement and ROI

ti44444 44 XY

- All activities can be monitored by integrated

NPS score measurement. NPS® = PROMOTERS — DETRACTORS
- ROI model to assess PR efficiency.
ROI Model Tanicare® in Wintertoes
= KP'I'd aSh board to mon Itor key param ete rS patient with any form ofwirjtertoes in ML total 275000
O n | i n e p rog ram . breakdown to severity of wintertoes gt:l ig: 133333
CL-l 20% 55000
. . is patient aware of the problem and risks? CL- 15% 8250
- After baseline and comparison, all scores | i v suono
should be developing upwards in all o 0% 2o
. CL-Il 99% 43560
CO u ntrl eS . Total 'traffic’ to the GP - - — 66795
. Willingness to prescribe Tonicare (avarage GP) P-1 80 22266 17813
- Incentives can be rewarded to the teams SR
S h OWI ng p rog reSS - ?Li;;::rr o 5410;;153 e 5410598 t=0 baseline revenues opbrengst
t=1 difference after PR action
0 investments in PR action
%‘ nReC;lgain after PR action




1. General PR StrategyDiscussion

A Applicable in Drug Awareness and AddidBoygramme?
A Opportunities

A Threats

A Considerations

A Insights

A Suggestions




2. HCP education case




Symposium
“(H)erkenning is de eerste stap”

Overzicht media-aandacht

P Hinfetaar PR



