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Introduction 
PR principles 
HCP medical education case 
General public awareness case 
CSR pharmaceutical industry case 
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1.General PR Strategy remarks 
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http://www.hinfelaarpr.com/test.php?lang=nl
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Needed for media-pr: 

- Position statement, elevator pitch 

- Contextual information backgrounders 

- Press release / Q&A 

- Pitch memo for media-outreach 
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www.hinfelaarPR.com/freepubtest 

 

http://www.hinfelaarpr.com/freepubtest


Managing Messaging in the Media 



STANDARDIZED CLIENT SATISFACTION  

Measurement and ROI 
 

NPS score and ROI modeling 

- All activities can be monitored by integrated 
NPS score measurement. 

- ROI model to assess PR efficiency. 

- KPI-dashboard to monitor key parameters 
online program. 

- After baseline and comparison, all scores 
should be developing upwards in all 
countries. 

- Incentives can be rewarded to the teams 
showing progress. 

 

 

 



1. General PR Strategy  -- Discussion  

ÅApplicable in Drug Awareness and Addiction Programmes? 

ÅOpportunities 

ÅThreats 

ÅConsiderations 

ÅInsights 

ÅSuggestions 



2. HCP education case 

 




